Events/Holidays/Interest Days
Months
Weeks (starting Mondays)
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1-Global 11-Cheer Sons & Charity; 6 - Day;1- Mental Science,
11-Nat'l ay of Upthe Daughters Reada 26-Nat'l World Health Tech,
PetDay;15  23-Take Parents; 4- 21-Nat'l Lonely Day; Day;12- Book Day; 19-Talk  PancakeDay; | SmileDay; Day;11- Engineering
18- Nat'l Nat'l Stress -Nat'|High Daughters & 24-Nat'l Nat'l Selfie Day; 21 15 - Give Intnat'l 16 - Nat'l 11-Nat'l 12-Nat'l Likea 28-Nat'l 2-Intnat'l Intnat'l Day &Medicine
Awkward Awareness Month;  5Day; 16-  Sons to Work Scavenger Donut Day; -World Something YouthDay; = Tell a Joke Day of Grandparents  Pirate Day; Good Day of of the Girl; (STEM)Day; 17 - Intnat'l
Moments Day; 2-World Autism  Nat'IStress ~ Day; 23- 30-Nat'l 15 - Intnat'l Hunt Day; 28 8-Best MusicDay; ~ 30-Nat'l | 4-Independence = Away Day; 30- Intnat'l 1-Respect 13- Day; 19- Service & Day; 12-Nat'l  21-Intnat'l Neighbor Day; | Nonviolenc  14-Nat'l 13-World  Students Day; 24-
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Blog #1 Blog #1 Blog#1 Blog #1 Blog#1 Blog #1 Blog #1 Blog#1 Blog #1 Blog #1 Blog #1
Themes: One Conversation (25%); Clarity &
Confidence (25%); Culture Bridge (50%)
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Culture Translator (CT)
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Automated Lead Nurture
Ongoing, as triggered
AdWords Account Audit, Rebuild, Setup
PAID MEDIA SETUP Analytics, Audience, Lead Tracking Estab.
Paid Media Dashboard Creation
Ongoing AdWords Mgt
Google: Brand Awareness (Search & Display)
PAID MEDIA MANAGEMENT

Paid Social: Ongoing

Paid Social: Lead Ads

. . Q2 Asset Q2 Q3 Asset Q4 Asset Q4 Q1 Asset
Paid Media Creation Launch Creation Q3Launch Creation Launch Creation Q1Launch

LET'S TALK (Social Campaign)  gocial Media Q2 Asset Q2 Q3 Asset Q4 Asset L a h QI Asset L o h

Creation Launch Creation Q3 Launch Creation Aaunc Creation aund
2 Bl Q2Blog Q3Blog Q4 Blog Q4 Blog Q1Blog
Blog Post %mmooi Post Creation Q4 Blog Post Creation Post Creation Q1 Blog Post
Topics: Sexuality; Depression/Anxiety; Kit #1 Creation Kit #2 Creation Kit #3 Creation Kit #4 Creation
Youth Pastor Toolkit Social media; Porn

Promotion TBD

Fund the Gap Micro C: Integrated Tactics

Monthly Donor Giving Circle | Private FB Group: Culture Circle

30 Days of Hope Opt-in microcampaign; Integrated Tactics Asset Creation Launch
Back-to-School Campaign Online giving catalog; integrated tactics Asset Creation Begins Campaign

Donor Conversion Market
Research

Video Production

Annual Impact Report

Interactive Prayer Wall

TBD
TBD
TBD




