
  Marketing
& Enrollment

Helping Christian school leaders tell the right people the
right stories in the right ways to meet their enrollment goals.







TacticsMessageTarget
The right people The right stories The right ways



Why Your School?
List 10 reasons why families choose

to enroll their children in your school.



“I’m committed to Christian 

education and I’m looking for the 

best Christian school for my child.”



“I’m committed to Christian 

education and I’m looking for the 

best Christian school for my child.”

“I’m dissatisfied with my child’s
current educational setting and I’m
looking for something different.”







Who’s it for?







VIDEO: MIKE & KIM

https://docs.google.com/file/d/1yVWs9lVmW5nH_yAIUH_QwkdOdqWLXawD/preview


Personas - 3 R’s
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Three Rivers Christian School, Longview, WA



● Conservative parents concerned about public 
education who are seeking an educational 
option that aligns with the values taught and 
encouraged at home.

● Questions they ask: How can we ensure that 
spiritual formation is part of our children’s 
education? How can we be involved as parents?

● Needs/Frustrations: shared values, strong 
Christian formation, seeking high value or the 
cost, tend to be hardline in some areas

Media/Communication: church     
         connections, email readers, website, WOM

Personas - 3 R’s

Reverends
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Three Rivers Christian School, Longview, WA



● Concerned parents searching for an alternative 
to a broken system, who are dissatisfied with 
status quo. Looking for new and innovative 
educational opportunities.

● Questions they ask: What makes you different 
from the commonly-accepted options?

● Need/Frustrations: concern about social 
atmosphere/issues, intense care for their 
children, searching for the innovative or 
non-traditional solution

Media/Communication: not email, 
website, WOM, social media, individual 
text/app-based

Personas - 3 R’s

Reverends
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Three Rivers Christian School, Longview, WA

Rebels



● Overwhelmed families that feel lost and are 
searching for a safe, nurturing environment, who 
find respite in our school. Not necessarily 
faith-based

● Questions they ask: How can you help me 
give my child a better life?

● Need/Frustrations: need to be 
seen/safe/secure/soothed, frustrations with 
being lost in the system, concerns with being 
overlooked/bullied, etc.

Media/Communication: WOM, 
community connectivity, social media

Personas - 3 R’s

Reverends

Rebels

Refugees
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Three Rivers Christian School, Longview, WA







http://www.youtube.com/watch?v=94BqlDQ-Ppo


TacticsMessageTarget
The right people

Who is the 
audience?

The right stories The right ways



Take a Break!
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