
  Marketing
& Enrollment

Helping Christian school leaders tell the right people the
right stories in the right ways to meet their enrollment goals.
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What is your school’s 
mission or vision statement?



“People don’t buy what 
you do, they buy WHY 

you do it.  And what you 
do simply proves what 

you believe.”

Simon Sinek
Start With Why



http://www.youtube.com/watch?v=OVnN4S52F3k&t=7


The Golden Circle

We’re a Christian School.

We teach kids about God and His world.

Want to enroll?

OUTSIDE —> INSIDE

HOW WHYWHAT



The Golden Circle

We believe in transforming the
lives of students.

We do it by teaching kids about
God and His world.

We do it in a Christian school.

START WITH WHY

HOW WHYWHAT



What is your why?



Mission Statement
Faith Christian’s mission is to provide 
students with a quality education rooted 
in the teachings and values of Jesus 
Christ. Through a blend of spiritual 
guidance and academic excellence, our 
school seeks to empower young people 
to become lifelong learners, critical 
thinkers, and responsible members of 
their communities. We strive to create a 
supportive and inclusive learning 
environment where all students can grow 
in their faith and reach their full potential.



Mission Statement
Faith Christian’s mission is to provide 
students with a quality education rooted 
in the teachings and values of Jesus 
Christ. Through a blend of spiritual 
guidance and academic excellence, our 
school seeks to empower young people 
to become lifelong learners, critical 
thinkers, and responsible members of 
their communities. We strive to create a 
supportive and inclusive learning 
environment where all students can grow 
in their faith and reach their full potential.



Mission-Minded
“What business are we in?”

● Answers: HOW

● Based on WHAT

● Organization-focused

● MEANS
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Vision-Driven
What does success look like?

● Answers: WHAT

● Based on WHY

● Student-focused

● ENDS



The mission of Grace Christian 
School is to assist families in 
providing a Christ-centered 
education of high academic 
quality so the students may be 
prepared to take an active, vital 
place in the home, the church, 
the state and their future 
vocations by applying Christian 
principles in a Biblical manner.
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Imagine your child…
Growing strong in character and 
academics, focused on God’s 
presence, led by caring teachers,
being equipped to excel…
Imagine your child changing the 
world! At Grace Christian School,
students become dream makers 
and world changers.

Mission-Minded Vision-Driven











Vision should always be 
defined in terms of 

STUDENT OUTCOMES.



Our Vision:

We help Christian school leaders 
tell the right people,
the right stories, 
in the right ways 
to meet their enrollment goals.



5 Tips for Casting a Clear Vision

1. Make it memorable. It’s a right-brained activity.

2. Stay student-centric. Focus on student outcomes.

3. Broadcast your differentiator. What makes you different?

4. Promise for the long-term. It’s the experience, not the product.

5. Balance aspiration and realism. Make sure it’s believable.



Efficiency
mission-minded Effectiveness

vision-driven

A Paradigm Shift
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Take a Break!
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